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Launched in 2006, the TP Citizen of the World (COTW) program aims to support individuals in various regions and
local communities, including underprivileged children and their families.

Our humanitarian commitment

At TP, we are making a positive impact today that
will help build a better and fairer world tomorrow.
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Our philanthropic activities in 2024
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HELPING CHILDREN
GET THE MOST OUT
OF THEIR
EDUCATION
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SUPPORTING HEALTH
CAMPAIGNS FOR
VULNERABLE
POPULATIONS

Our partnership with UNICEF

U S $ 6 \/ THREE-YEAR PARTNERSHIP
WITH UNICEF

focusing on supporting:

+ Education programs in India and
the Philippines

« Partner for global emergencies
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SPREADING A
LITTLE HOLIDAY
CHEER
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ASSISTING VICTIMS OF
NATURAL DISASTERS
AND HUMANITARIAN
EMERGENCIES

Our people help
children in need access
quality education
through school
sponsorship, collection
of school supplies, and
mentoring programs.

We partner with
organizations that provide
medical care to help people in
need worldwide through
fundraising for medicine,
toiletries, hygiene kits, and
other essential healthcare
items.

Our employees All'around the world, subsidiaries
collect toys and
donate them to
selected local
charities to bring joy

to children and

organize campaigns for
disadvantaged or disaster-stricken
families and children in order to
assist local communities. The
COTW program also has a
dedicated emergency fund for
natural disaster and humanitarian
assistance programs.

families in need
during the holidays.



“We are proud and humbled to join hands
with UNICEF to do even more. Partnering
with UNICEF extends our commitment to

help meet the needs of vulnerable

children and their families.
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— Daniel Julien, Chairman and CEO, TP

Some of our initiatives

UNITED STATES

In partnership with Feed The Children, TP provided
support to more than 165,000 people in 2024 after
Hurricane Helene. Our “Resource Rallies” in Florida and
Texas also helped 1,600 families during the No Hunger
Holidays campaign.

INDIA

TP supports initiatives aimed at reducing illiteracy and
providing professional training, in collaboration with
Literacy India Gurgaon NGO. Around 25,000 people
benefited from this opportunity in 2024.

PHILIPPINES

Since 2010, TP has supported the “TP Gawad Kalinga”
village built following Typhoon Ketsana, with an
investment of US$430,000 dedicated to construction

and psychosocial development projects. More than 1,000
TP employees have volunteered approximately 10,000
hours to support this initiative, which now benefits 463
residents.

COLOMBIA

In Colombia, TP worked with the Fundacién Sandbox to
promote education in science, technology,
engineering, and mathematics (STEM) to young
people. More than 300 participants had the
opportunity to develop their skills in these essential
areas for their future.

TUNISIA

TP further strengthened its ten-year partnership with
the Amal pour la Famille et 'Enfant association in order
to support families and children in vulnerable situations

GREECE

As part of the Pink October campaign, TP organized a
breast cancer screening program for hundreds of
employees, an important initiative to promote breast
cancer prevention and support women's health within
the company.
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